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Branding & Marketing

No new physical collateral was created this year. Items such as pull-ups and signage;
merchandise and printed material, were maintained where appropriate.

Our main focus of activity in Year 3 was:

0 improving online engagement

0 increasing the number of survey responses

0 delivering a School’s Engagement Programme
0 managing an end of project Stakeholder Event.

Additionally, we have been making preparations for completing the project toolkit. The
toolkit will be a lasting online resource for the project that will contain all the elements
required for other land managers to develop their own “Don’t Mow Let it Grow” project.
The framework for the toolkit is complete and content will be added in January 2019.



Online Engagement
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Increased digital promotion resulted in 590 respondents to the 2018 survey. This was

30% more entries than in the previous two years combined.

Bringing the total number of entries over the three years to 1043, a statistically significant
number for EFTEC to use in their economic impact assessment.

Also providing further evidence that there is a growing and engaged audience for this
type of approach to land management.
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The website continued to be enhanced with news and updates and, like the project, grew
to reflect the audience engagement with 3,307 visitors to the website during the year.
This represents a 79% year on year increase in website visitors.

The most popular pages viewed were:

1. Homepage

2. Public perception survey

3. Bizzy Flo
4. Surveys
5. Grassland Survey

6. The latest news

1. |/

2. | /public-perception-survey/
3. | /busy-flo/

4. | /surveys/

5. | /grassland-survey/

6. | /the-latest/
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The launch of the toolkit will provide more reasons for people to visit the site, thereby
providing an ongoing legacy for the project.

33% of traffic to the website is being directed there from social media channels.

1 H Social

2 W Direct

3 W Organic Search

4 Referral

Acquisition

Users +  New Users Sessions

3,307 3,296 4,075



@3NIT6 ~ RGSIT 0 dTNRNZZE)
The Don’t Mow Let it Grow Facebook audience has now reached 1526 likes, which

compares very favourably with other similar projects. For example Magnificent Meadows,
a UK wide project has an audience of 1638 likes.

The rate of growth in Facebook would have been expected to stay at a similar level if not
slow slightly, as most people in the Council area had already been aware of the project
following the first 2 years. Through the help of Donna managing the organic Facebook
content and being on the ground at most events, combined with a strategically placed
small advertising spend we were actually able to grow the page at a faster rate in year 3.

A Facebook audience of 1526 likes provides a real platform for continued communication
with an engaged audience, providing a significant legacy opportunity. Continued
involvement of volunteers such as Donna will be key to making this a success.

We will also be running another paid campaign in the lead up to Spring 2019 to lookalike
audiences and friends of friends to provide an additional impetus for the project’s online
community legacy. We will also use this opportunity to publicize the launch of the online
toolkit to other land managers.

1 January 2017 - | 1 January 2018 - | % change

1 December 2017 | 1 December 2018

Increase in Facebook likes 406 562 38.4%
Posts published 144 172 19.5%
Total Reach 157,670 271,403 72%
Engaged Users 19,560 22,915 17%

Reach - The number of people for whom your Page's post entered their screen.

Engaged Users - The number of unique people who engaged in certain ways with your
Page post. For example, by commenting on, liking, sharing or clicking on particular
elements of the post
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Don’t Mow, Let It Grow does not have its own Twitter account. However, it was able to
feature significantly during the year, including:

Chris Packham’s 271,000 followers saw Donna Rainey talking about DMLIG as part of
his BioBlitz2018 and the video had 10,2000 views. Donna also has 3600 followers



Chris Packham & @ChrisGPackham - Jul 16

The Importance of wildflowers! @MeganMcCubbin

meets Donna from Don't

Mow Let it Grow. Nature reserves are not enough, we need to take action

wherever we can.

It's great for our BioBlitz, and as we say.

please think beforeyyou mow,
0:13 | 10.1K views L
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Barra Best's 77,900 followers know he liked DMLIG attending the Airwaves

W Barra Best liked

Fourteen Forty @ 1440Belfast - Aug 31
Thanks @barrabest We're literally bringing our clients brand to life, planting

seeds & celebrating biodiversity corridors, with Don't Mow Let It Grow at
Airwaves @portrushairshow. @royalairforce hawks and falcons are impressive but

bees and butterflies make a big difference too.

Air Waves Portrush @PortrushAirshow
You heard it hear folks @barrabest says mostly dry over the weekend. Bring it

on!

#Portrush #AirWavesPortrush @MNITouristBoard twitter.com/barrabest/stat...
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addition, Don’t Mow Let it Grow had a significant impact thanks to posts by followers and
partners including:
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Department for Infrastructure
with 10,600 followers

Heritage Lottery Fund NI with
2000 followers

Causeway Council with 3000
followers

Biodiversity Ireland with 10,300
followers

HLF Northern Ireland
@ @HLFNI

Don't Mow, Let it Grow project held a
celebration event this week. @SKWildlife was
on hand to speak & award some prizes.
Delighted to have funded this fab
#NaturalHeritage project. Congrats to project
team & partners. Thanks to #NationallLottery
players. @CausewayCouncil
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Events attended by Rachel and supported where necessary, included:

6 Airwaves International Air Show, Portrush

0 Bushmills Salmon & Whiskey Festival

0 Cairns Family Open Day, Cushendall

0 Larkin the Park, Cushendall

0 Ballymoney Spring Fair

0 Alllreland Pollinator Plan conference, Athlone

0 Ballynature Day, Ballynure

0 Belfast Naturalists’ Field Club, Ulster Museum

0 Multiple walks, talks, and training across the Borough
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Celebration / Stakeholder Event
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Blue Planet cameraman and BBC
presenter, Simon King OBE has
congratulated the Causeway
Coast & Glens Borough Council
and partners, for the successes of
the environmental project, Don’t
Mow, Let It Grow.

The natural history filmmaker and
BAFTA award winner spoke at the
celebration event held in the
appropriately named Flowerfield
Arts Centre in Portstewart,
surrounded by local school children
and representatives from Local
Councils, environmental and
countryside organizations along
with volunteer groups.

The stakeholder event was
professionally presented to reflect
the DMLIG brand, with
presentations, catering, multiple
audiences and content designed to
appropriately highlight the success
of the project







